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FIGURE 3 



AD REQUEST INFORMATION: 



END USER GEOLOCATION {COUNTRY, 
REGION, STATE, METRO AREA, CITY, 
TOWN, POSTAL ZIP CODE, 
TELEPHONE AREA CODE, ETC.} 
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FIGURE 4 



ADVERTISING INFORMATION: 

AD IDENTIFIER; 
AD CREATIVE CONTENT; 
LANDING PAGE LINK; 



TARGETING INFORMATION ... GEOLOCATION TARGETING INFORMATION {ONE OR 
MORE COUNTRIES, ONE OR MORE REGIONS, ONE OR MORE STATES, ONE OR MORE 
METRO AREAS, ONE OR MORE CITIES/TOWNS, ONE OR MORE POSTAL ZIP CODES, 
AND/OR ONE OR MORE TELEPHONE AREA CODES, ETC.}; 



PRICE INFORMATION ... GEOLOCATION PRICE INFORMATION {PRICE INFORMATION 
FOR: ONE OR MORE COUNTRIES; ONE OR MORE REGIONS; ONE OR MORE STATES; 
ONE OR MORE METRO AREAS; ONE OR MORE CITIES/TOWNS; ONE OR MORE POSTAL 
ZIP CODES; AND/OR ONE OR MORE TELEPHONE AREA CODES, ETC.}; 
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AD SELECTION 
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ACCEPT REQUEST INFORMATION 
AND AD INFORMATION 
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< 



FOR EACH OF ONE 
OR MORE ADS 



DETERMINE WHETHER OR NOT TO 
SELECT THE AD (WHETHER OR NOT 

THE AD IS RELEVANT) USING AT 
LEAST GEOLOCATION INFORMATION 
ASSOCIATED WITH THE REQUEST 
INFORMATION AND GEOLOCATION 
TARGETING ASSOCIATED WITH THE AD 
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ER AD? ;>^, 
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FIGURE 6 
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AD SCORE (RELATIVE RENDERING 
ATTRIBUTE) DETERMINATION 
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ACCEPT AD INFORMATION 
OF CANDIDATE ADS 
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FOR EACH OF ONE OR 
MORE CANDIDATE ADS 



>^720 



DETERMINE AD SCORE USING AT LEAST 

ONE OF PRICE INFORMATION, 
GEOLOCATION PRICE INFORMATION (IF 
AVAILABLE), PERFORMANCE INFORMATION, 
AND GEOLOCATION PERFORMANCE 
INFORMATION (IF AVAILABLE) 
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FIGURE 7 



AD MODIFICATION 
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ACCEPT AD INFORMATION 
AND/OR REQUEST 
GEOLOCATION 
INFORMATION 
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PROVIDE REQUEST (e.g., END 

USER) GEOLOCATION 
INFORMATION IN AD CREATIVE 
CONTENT, AND/OR PROVIDE 
GEOLOCATION-DEPENDENT 
CONTENT IN AD 
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PROVIDE REQUEST (e.g., END 

USER) GEOLOCATION 
INFORMATION IN AD LANDING 
PAGE CONTENT, AND/OR 
PROVIDE GEOLOCATION- 
DEPENDENT CONTENT IN AD 
LANDING PAGE 



i-r- 



830 



( RETURN^ J^ 

FIGURE 8 
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USER BEHAVIOR 
FEEDBACK 
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SERVE AD WITH 
PROCESS IDENTIFIER 
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USER BEHAVIOR 
INFORMATION RECEIVED 



PERFORMANCE UPDATE 
CONDITION MET 



1 



ASSOCIATE 
RECEIVED USER 
BEHAVIOR 
INFORMATION 
WITH PROCESS 



'930 



940^ 



1 



UPDATE AD PERFORMANCE 
INFORMATION CONSIDERING 
GEOLOCATION TARGETING 

INFORMATION OR 
GEOLOCATION REQUEST 
INFORMATION THAT WAS 
USED TO SERVE AD 
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AD INFORMATION ENTRY 
AND/OR MAINTENANCE 
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ACCEPT AUTHORIZED/ 
AUTHENTICATED USER INPUT 
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GEOLOCATION PRICE 
INFORMATION 



1 



ADD/UPDATE 
GEOLOCATION PRICE 
INFORMATION {PRICE 
INFORMATION FOR: ONE OR 
MORE COUNTRIES; ONE OR 
MORE REGIONS; ONE OR 
MORE STATES; ONE OR 
MORE METRO AREAS; ONE 
OR MORE CITIES/TOWNS; 
ONE OR MORE POSTAL ZIP 
CODES; AND/OR ONE OR 
MORE TELEPHONE AREA 
CODES; ETC.} 
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EXIT - ■ 
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( RETURN ) 
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1070 



GEOLOCATION 

TARGETING 
INFORMATION 



1030 



1050 



1 



ADD/UPDATE GEOLOCATION 
TARGETING INFORMATION 
{ONE OR MORE COUNTRIES, 

ONE OR MORE REGIONS, 
ONE OR MORE STATES, ONE 
OR MORE METRO AREAS, 
ONE OR MORE CITIES/ 
TOWNS, ONE OR MORE 
POSTAL ZIP CODES, AND/OR 
ONE OR MORE TELEPHONE 
AREA CODES; ETC.} 



POPULATE ASSOCIATED 
GEOLOCATION TARGETING kr-, 



INFORMATION 



1040 



1060 



REQUEST ASSOCIATED 
GEOLOCATION PRICE 
INFORMATION 



FIGURE 10 



CO 



CL 
\— 
=> 
O 

a 



Z) 
LU 

a 
< 

LL 

cr 

UJ 



CM 
CO 



J 




i 


i 


^ 


r 


i 


f 


CO 




E(S) 


LU 




o 


O 




> 


> 




LU 






Q 


a 
















CL 


Q_ 




H 


Z 












o 



LU 

a: 
o 




o 
o 




